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Introduction and Background Information
Social media is a tool that has dominated the current society and has influenced the lives of people globally, especially the young generation. Social media has helped the community to interact and share opinions between various individuals. In the present world, it is easy to connect with people from different parts of the world, which has influenced the world to be named as a "global village." People can use different platforms like Facebook, Twitter, and telegram to connect. Social media activism has become a topic of significance in this era. Social activism through the media involves transforming society via focusing on the roots of various problems, for example, racism, gender inequality, among other issues (Cole, 2016). Activism in social media finds a way to end injustices in society while creating resilience in the community. Social media activism occurs through various forms of protests that uphold a better system of government, health care, and economy. The article written by Erin Lee describes the effectiveness of social media activism and provides information on how social media can be used in creating awareness among the students (Lee, 2013). Social media can be used in developing knowledge; for example, the ALS ice bucket challenge, which gained fame and raised a lot of money. I agree with Erin Lee that social media activism has a significant impact on the transformation of the world and I concur with the concept of moving into the real world to create change as social media activism is not valid without any further executions.
The use of social media has proved to have an impact by connecting many people within a short time. Social media activism provides various advantages in enhancing change; however, it has some drawbacks when the ideas communicated through social media are presented in negative ways. The use of social media faces challenges like miscommunications and alterations of information. Social media is used following a crisis in society, such as the #OscarsSoWhite and the Occupy Wall Street movement (Cole, 2016). The social media made people to become aware of the incidences, which gave them platforms to intervene.  There are massive advantages that occur when social media is used through sharing the information on crises. Failure of sharing problems leads to more adverse effects. Social media activism is effective when used correctly. The positive impact occurs when it connects people to solve a problem, and the negative effect happens due to the assumption that the problem has been solved through sharing while it has not been addressed through actions. The most exceptional issue which is associated with the use of social media for activism is the view of likes, posts, and the cases as helpful in crisis which do not serve any significance. According to the research done by Albright (2015), 64% of Americans reiterated that they could share information, donate or volunteer after following and liking a charity post. Out of the likes that the post had, 0.24% of the people contributed money. This research indicates that, similar to the case, social media activism can be ineffective.
Erin Lee’s Position
Erin Lee believes that most students think that they can use social media to uphold awareness and help them to execute actions. He believes that in some instances, social media has been used to a great extent to make transformations. The author gives an example of how social media was used to raise a large amount of money in the ALS Ice Bucket Challenge. The use of the hashtag is viewed as not helpful (Lee, 2013). Although it has been used by very many people, especially on twitter, the results are not significant. The use of a hashtag, according to the author, is just exciting for the activists, but it does not help. Instead of sitting down and trying to influence people in social media, it is more important to go to the real world and execute actions to have a significant change in society.
However, the author embraces the success of hashtag that was used in the #OscarSoWhite, where celebrities created awareness in the lack of racial justice in the nomination of Oscar awards in 2016, and it brought change (Lee, 2013). The hashtag led to a shift in structure and an increased in diversity. In this case, the hashtag is well elaborated to be very successful. Social media impacts the lives of young people. In the present world, young millennials are much concerned with the use of social media, and various issues affecting them are well represented in social media. Most of the people who think that hashtag is a failure do not take part in the movements, and they are not aware of how it works. The use of social media has a significant impact on creating awareness, but most people do not believe how social media can be useful in changing society. The author suggests that people must change their mindset about the effectiveness of social media for it to be effective.
Additionally, most millennials do not take part in social and political issues of which the uses of media can help to solve. The current generation does not put so much effort in making change as they believe that changes have already been made, for example, gender equality. The lack of effort in making changes influences the millennials not to be so much involved in social media activism (Lee, 2013). Social media activism can be useful; however, it depends on the mindset of the present generation in using the platform to transform the society. 
As reported by Todd Gitlin, most college students do not take part in social and political issues due to their priorities in other things like education; thus, they believe that they cannot be involved in social activism through the media platforms. Robert Wright also explains from the experience of campaigns that students do not take part in the political issues because they are not so much affected by the policies that are made or changes by the administration (Lee, 2013). The viewpoint of being insignificant in the social and political arena makes students not to take part in social media activism.
Moreover, the level of activism among students is not influenced by social media (Lee, 2013). Professor Gatling provides an example by mentioning the Anti-Vietnam war movement, which occurred in 1960 without the influence of media among the students. Occupy Walls Street and Obama's campaign in 2008 provides an example of how social media activism can influence interest among many people, but the excitement wears out quickly. Social media does not give awareness to young people easily. However, the mobilization of young people in social media is dependent on the type of activity performed. 
The college students believe that they have more roles in changing society through being involved in real-world operations. Thus, they cannot be influenced by social media to create awareness. The movements designed in social media hardly turn to offline engagements, which make it hard for change to happen through social media (Lee, 2013). Social unity and availability of resources enhance the effectiveness of group movements, which are not evident in the social media activism groups. The author provides an example from AviSholkoff, who is a student at Michigan University. The student states that social media amplifies the alertness of problems among young people. The ALS Ice Bucket challenge provides a clear example of how social media activism can be successful. Social media is an instrument that can be utilized to inform and make people develop an awareness of different issues aiming at developing solutions.




Evaluation of Claims
The author claims that social media has an impact on creating awareness. In various instances that he provides in the article, there is evidence that social media activism can be used to make transformations in the society which supports his argument. In instances like the ALS Ice bucket challenge, it is evident that social media activism is an active process. Kianpour et al. (2012) discussed the effectiveness of social media activism by concluding that young people have no other means of providing help except through posting, liking, and sharing of issues through social media. 
Through social media, problems become less apparent. The reality is not well presented when the problem is only shared via the media. As hinted “situations creates new horizons for individuals which could be invisible in the real world or do not have any material existence" (Kianpour et al., 2012). The statement shows that social media informs people of a crisis in which the world cannot exist without. Social media makes problems known to the public; however, many people who are informed about the problem do not help, and others do not have an idea of how the situation can be solved. Therefore, as claimed by Lee, social media can be useful in developing activism by making people be aware, but it cannot be used to solve the problems.
Also, the article claims that young people are not socially and politically active. However, young people are much involved so much in social media. The author argues that a lack of interest in the political and social arenas by young people can be the contribution of the circumstances in which social activism can fail. According to BBC news, the most youthful people (75%) lack interest in politics. Among the youngsters who are at the age of 16-24 years, only 42% stated that they have an interest in politics (BBC news, 2014). Most young people (between the age of 17-20 years) spend more than four hours on social media platforms (Ortiz-Ospina, 2019). The large numbers of people who are affected by the use of social media are young people. Lack of interest in political and social activities is the factor that impacts the effectiveness of media in enhancing social activism. The claim made by Lee on the disinterest of young people on political and social activities, which affects the effectiveness of social media activism, is agreeable.
Moreover, Lee claims that democracy works through execution and not through hashtags. Social media can be used to solve various issues around the world. Social media creates awareness among people in society in the presence of a crisis. However, the author argues that there is a need to get things done physically than relying on the awareness created by social media. Kianpour et al. (2012) provide information on how people can be informed through knowledge, but most of them do not take part in the execution process to solve problems. 
The research explains that social media cannot be used in solving the crisis; it only informs people about the presence of the issues. However, some scholars argue that the use of social media is useful in social activism.  After a crisis occurs, social media is the first platform to present information for people to act. Diehel et al. (2015) state that the information provided by social media influences people and they work to solve the issue presented as long as the media platform is familiar to them, and they trust it. Thus, media can be an effective platform to enhance social activism as long as it is believed, and familiar to the people.
Notably, Lee presents a view of how social media inspires people easily. The writer argues his viewpoint by providing an example of how #OccupyWallStreet became influential after being broadcasted and presented in various media platforms. In support of Lee, DeLuca, Lawson & Sun (2012) stated that OWS was invisible until the time when multiple media platforms broadcasted the situation. For ten days, OWS was not given attention because the media did not present the case significantly. The information shows how media can lead to effective social activism. When using media, the emphasis is given to the issue for people to realize that there is a problem to be solved through activism. Lack of consistency in presenting matters in media affects the effectiveness of social media activism. The use of social media in social activism can be successful. Negativities that are offered by people are due to the events when the use of social media failed. The negative and positive impacts of media are incidental. The effectiveness of social media activism depends on how people use the platform in making transformations in the world.
Furthermore, the role of media in the article is presented as a tool to recruit people to offline movements. Lee does not believe that the use of media only can lead to transformation. He argues that people should go outside to the real world for them to enhance change. The author supports his argument by providing an incidence of OWS, where people were influenced to act through social media. People are called through the social media platform to demand transformation in society. Social media can be used to bring people together who have a common interest. Through influence, social media helps people to make arrangements on having physical movements to execute changes (Cole, 2016). Therefore, it is agreeable that social media plays a role in recruiting people for physical movements to enhance social activism.
Argument enhancement
Lee provides his argument through statements from different individuals who give their varying opinions on the effectiveness of social media activism. The views presented by various individuals offer information that leads to varying reactions when reading (Cole, 2016). This is because, in the article, Lee does not give his side of the argument about the issue, but his ideas are based on the opinions from other people. For example, Professor Gitlin states that the media does not influence social activism. Some of the people may provide biased information due to social influence. Social influence occurs when people adjust their views and opinions following their interaction with other people. According to Moussaid et al. (2013), it is challenging to use information from individuals as they can be biased in providing the information. Therefore, the argument of Lee could have been improved through researching specific sources that offer credible information such as media and research platforms. The case could have also been enhanced by stating his claims according to the information given by the different individuals.
However, Lee provides an argument on why social media activism can be ineffective, although it is a robust tool to be used in the transformation of society. The case states that young people are not involved in political and social activities. Thus, the argument is true; however, research provides that claims are to be supported. The case can be made to be strong by giving the statistics on the portion of young people who are not involved in politics to provide evidence-based information. BBC News (2014) states that 75% of young people are not interested in social and political activities. The statistics suggest that the reason why social media activism may be ineffective is because young people are more involved in social media platforms. Therefore, involvement of youngsters in politics and social activities will enhance social activism. 
Also, as stated by Lee, democracy works through implementations. The use of social media influences the realization of racism, voting rights, laws of labor, and child abuse, among other issues in the community. Power cannot change anything without making demands (Ogbar, 2016). Civil non-compliance is solved through movements that aim at solving the problem without turning back. The use of social media activism is critical in informing people about the presence of the problem, but without demanding and working for a solution, media cannot help. The argument provided by Lee is strong as he supports it by giving scenarios like OWS. However, implementations cannot only be done physically but also through online platforms. For example, through digital media platforms, people can unite for massive reports of injustices instead of meeting physically to solve the issues.
In addition to physical executions, media is presented as an inspiration to people. Lee believes that media helps people to get inspiration that is needed in working to solve problems. It is agreeable that the media influenced movements such as OWS, and people decided to act in finding the solution to the issue. However, DeLuca, Lawson & Sun (2012), states that consistency and the familiarity of the media is the crucial factor to be considered. People will not just act following an awareness created in any media platform. The trustworthiness of the media influences people to take action. When a trusted media platform informs people, they are more likely to act than when they are told by a media platform that are not familiar. Lee states that the OWS influenced people to work after being broadcasted by news broadcasts. Most people trust news broadcasts, and it might be the reason why people acted upon the issue with great inspiration. Thus, this argument could have been improved by stating the use of familiar and trusted media platform to enhance social activism.  
Conclusion
As presented by the arguments of Lee, social media activism is a useful tool to enhance transformation in society. Social media is an arena that people use in the present world to improve activities of daily living. Therefore, activism can also be carried out effectively through the use of social media. The use of a hashtag in media platforms should not just be used to excite people, but also to enhance change in the world. The great challenge that is faced in the enhancement of activism through social media platforms is that young people are not involved in social and political matters. Lack of involvement contributes to the failure of social media activism. Therefore, young people should be encouraged to participate in the social and political activities in the society to enhance changes through online platforms. 
Also, it is agreeable that media can be used to create physical movements that are aimed to execute actions in the communities. Media inspires people to come together and think about how they can solve a crisis in society. Social media works effectively in creating resilience in the nation. Social media cannot be used to implement changes; however, it is useful in informing problems that are to be solved by the people. Therefore, social media is helpful in the implementation of changes in society, but people need to implement changes in the real world.
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